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Cambridge, UK, 23 January 2024  

Ascernity pays dividends from investing in dollar spot 

Presenting results of latest dollar spot trials during the BIGGA Continue to Learn conference at 

BTME this week (Investing in dollar spot, 23 January 2024), Syngenta Technical Manager, Sean 

Loakes, highlighted the dual-activity of newly approved Ascernity fungicide as a first step for 

season-long disease control on golf greens.   

The aim of starting disease control programmes with multi-active fungicides, including Ascernity 

and followed by Instrata Elite, has proven most effective in preventing impacts of later season 

diseases, according to Syngenta research.   

With dollar spot in high-risk areas now regularly reported from early May, right through the 

summer and early autumn, the strategy to target the disease earlier and utilise more Integrated 

Turf Management practices were crucial in limiting the impacts.     

Findings from a recent greenkeeper and turf agronomist survey showed the serious severity of 

dollar spot that occurred last year on courses south and south-west of a line from Manchester to 

Ipswich, with fewer outbreaks reported in the north and north-east or Scotland. 

The survey also found that most cases were reported on predominately fescue surfaces (over 

40%), along with poa annua (31%) and, to a lesser extent, bentgrass. The number of instances 

reported on ryegrass was significantly less.    

“The important approval for Ascernity use on golf greens and tees is hugely significant in giving 

greenkeepers a new option to cover dollar spot and other turf diseases from late spring, through 

to the autumn,” Sean reported.  

Ascernity combines two powerful active ingredients - difenconazole and Solatenol - in one 

product, targeting the pathogen in different ways for reliable control and reducing the risk of 

resistance.  
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“When we are looking for responsible and sustainable use of fungicides, using products with more 

than one mode of action, and in a planned programme with other proven options, is essential to 

minimise the risk of resistance developing,” he advocated. 

“Furthermore, when you have a product such as Ascernity that is highly effective on microdochium 

patch, dollar spot and anthracnose, as well as trials showing excellent results on take-all patch 

and fairy ring, the broad spectrum enables targeting of multiple diseases from a single 

application.” 

Syngenta will be providing more guidance and advice through the summer for season long turf 

disease strategies utilising fungicide combinations.         

Ascernity is distributed in the UK and Ireland by ICL Ltd. www.icl-growingsolutions.uk 
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About Syngenta 
Syngenta is one of the world’s leading agriculture companies, comprised of 
Syngenta Crop Protection and Syngenta Seeds. Our ambition is to help safely 
feed the world while taking care of the planet.  We aim to improve the 
sustainability, quality and safety of agriculture with world class science and 
innovative crop solutions. Our technologies enable millions of farmers around the 
world to make better use of limited agricultural resources. Syngenta Crop 
Protection and Syngenta Seeds are part of Syngenta Group. In more than 100 
countries we are working to transform how crops are grown. Through 
partnerships, collaboration and The Good Growth Plan we are committed to 
accelerating innovation for farmers and nature, striving for regenerative 
agriculture, helping people stay safe and healthy and partnering for impact. To 
learn more about Syngenta visit www.syngenta.com and 
www.goodgrowthplan.com 
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For UK specific Turf & landscape information and advice, please visit: www.syngentaturf.co.uk Follow 
on X @syngentaturfuk 
 

Data protection is important to us. You are receiving this publication on the legal basis of Article 6 para 1 lit. f 
GDPR (“legitimate interest”). However, if you do not wish to receive further information about Syngenta, just 
send us a brief informal message and we will no longer process your details for this purpose. You can also find 
further details in our privacy statement 

Cautionary Statement Regarding Forward-Looking Statements 
This document may contain forward-looking statements, which can be identified by terminology such as 
‘expect’, ‘would’, ‘will’, ‘potential’, ‘plans’, ‘prospects’, ‘estimated’, ‘aiming’, ‘on track’ and similar expressions. 
Such statements may be subject to risks and uncertainties that could cause the actual results to differ 
materially from these statements. For Syngenta, such risks and uncertainties include risks relating to legal 
proceedings, regulatory approvals, new product development, increasing competition, customer credit risk, 
general economic and market conditions, compliance and remediation, intellectual property rights, 
implementation of organizational changes, impairment of intangible assets, consumer perceptions of 
genetically modified crops and organisms or crop protection chemicals, climatic variations, fluctuations in 
exchange rates and/or commodity prices, single source supply arrangements, political uncertainty, natural 
disasters, and breaches of data security or other disruptions of information technology. Syngenta assumes no 
obligation to update forward-looking statements to reflect actual results, changed assumptions or other factors. 
©2022 Syngenta. Rosentalstrasse 67, 4058 Basel, Switzerland.   

http://www.syngentaturf.co.uk/
mailto:media.relations@syngenta.com
http://www.syngenta.com/

	Cambridge, UK, 23 January 2024
	Sarah Hughes     Sean Loakes
	Syngenta     Syngenta
	Tel: 07734 958813    Tel: 07831 161912

